
Young Americans ditch the 
car 
By Steve Hargreaves @CNNMoney September 17, 2012: 10:34 AM ET 
    
 

 
NEW YORK (CNNMoney) -- America's young people just aren't 
buying cars like they used to. 
The share of new cars purchased by those aged 18-34 dropped 30% 
in the last five years, according to the car shopping web site 
Edmunds.com. 
 
Some say the economy is mostly to blame -- that the young aren't 
buying because they've been particularly hard hit by the recession. 
But others say the trend could be part of larger social shifts. 
One reason is demographic: The re-urbanization of America is giving 
more people access to public transportation. The advent of Zipcar 
(ZIP) and other car-on-demand businesses are eliminating the need 
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to own and insure an expensive vehicle that often isn't driven much. 
But mostly it's the explosion of social media. Car ownership just may 
not be as socially important as it used to be. 
"What we used to do in cars, young people are now doing online," 
said one analyst at a recent oil conference. 
The ability to meet and interact with people on the Internet is largely 
replacing the need to hop in a car and cruise down the strip. 
Couple that with more recent restrictions on driving -- later ages for 
licenses, limits on how many people can be in the car, restrictions on 
cell phone use -- and the Internet may be surpassing the automobile 
in the category that gave cars so much appeal: freedom. 
"When I got into a vehicle, it represented me going to meet my 
friends," said Craig Giffi, automotive practice leader at the 
consultancy Deloitte. "For them, it cuts them off from their friends." 
This is particularly true for the youngest, most digitally-connected 
members of Generation Y. Forty-six percent of 18-24 year-olds 
would choose Internet access over owning a car, according to a 
recent Deloitte study. 
Related: America's best-loved cars 
It's a trend the car companies are noticing as well. 
"With this generation, what owning a car means is completely 
different from previous generations," said Annalisa Bluhm, a 
spokeswoman for General Motors. "It was a right of passage. Now 
the right of passage is a cell phone." 
With the Baby Boomers, Bluhm said three-quarters had obtained 
early life's five big rites of passage by the time they were 30 -- buying 
a car, graduating from college, getting married, buying a house and 
having kids. Now less than 40% of the under-30 crowd has all these 
things. 
What's more, 30% of Baby Boomers considered themselves "car 
enthusiasts," said Bluhm, buying showcase vehicles like the Camaro, 
Corvette or Jeep. Less than 15% of Gen-Yers say the same, and 
they're flocking to more practical models. 
"They have a number of things that validate them," Bluhm said. "The 
car is not their first purchase." 
The real question for carmakers is whether young people will return 
to the showroom when the economy recovers. Many say they will. 
"This is purely a matter of economics," said Michelle Krebs, an 
analyst at Edmunds.com. 
Krebs said the drop in sales share by young people is misleading, as 
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more of them are buying used cars or simply living at home longer 
and using their parents' vehicles. When the economy improves, they 
will be back en masse. 
"We don't all live in urban areas and can get by without a car," she 
said. 

 
  

Gen-Y'ers: Delaying adulthood 
 
 

Analysts at Ford (F, Fortune 500) seem to think so too. 
Young people may defer buying cars until the economy improves or 
they may live out their 20s in urban areas, but at some point they will 
have families, move to the suburbs and need vehicles, said Erich 
Merkle, Ford's U.S. sales analyst. 
"They might be able to hold off for a period of time," said Merkle. "But 
Ford takes the long-term view -- They are going to be around for a 
long time and they are going to purchase many, many new cars." 
But as Deloitte's Giffi said, the longer these young people go without 
cars, the easier time they have adjusting to life without one.  
 
 
First Published: September 17, 2012: 9:12 AM ET 
   Share 
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February 23, 2012 

 
 
 
Kurt Seemann, P.E. 
Senior Engineer 
City of Redmond Public Works Transportation 
15670 NE 85th Street 
Redmond, WA 98073 
 
Subject: Vision 5 Redmond – Level 1 Traffic Study 
 
 
Dear Mr. Seemann, 
 
This traffic study is for Vision 5, a residential development located at NE 85th Street and 163rd Avenue 
NE in Redmond, Washington.  This letter‐report includes the following: a development description, PM 
peak hour trip generation and travel assignment forecast and our conclusions. 
 
Development Description 

A vicinity map and a site plan are attached for reference.  Vision 5 is located on a vacant site to the north 
of NE 85th Street and west of 163rd Avenue NE.  The site is proposed with 96 residential mini‐suites.  
The average suite size is 200 square feet.  Each suite includes its own bathroom and is supported by 
common kitchen and deck facilities. 
 
Vision 5 is a similar concept to Tudor Manor.  Both developments are managed by the applicant.  Tudor 
Manor is located at 16552 NE 84th Court and is marketed as a sustainable residential living 
development.  The site includes 61 mini‐suites, with an average suite size of 200 square feet.  Tudor 
Manor is currently at full occupancy. 
 
The size and character of Tudor Manor’s living spaces attracts a mix of tenants ranging from students, 
out‐of‐area business persons (both locally employed and with recurring business in the area), 
intermediate‐term residents, and medical patient families.  The mix of tenants of Vision 5 is expected to 
be similar. 
 
The applicant indicates that the majority Tudor Manor tenants do not own a vehicle and most use public 
transit, bike and walk to/from their destinations.  Tudor Manor’s non‐vehicle tenants are provided with 
a transit pass credit of $25 per month to support their transit needs.  A similar amenity will be available 
to future Vision 5 tenants. 
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Trip Generation 

Vision 5 is atypical of other general apartment uses.  A PM peak hour trip generation study was 
conducted for Tudor Manor to develop a trip rate to forecast trip generation for Vision. 
 
Trip Generation Study 

Observations of inbound and outbound PM peak hour vehicular movements at Tudor Manor were 
conducted on Friday, February 17, Tuesday, February 21, and Wednesday, February 22, 2012.  The 
observations are summarized in Table 1.  For study purposes the Friday data was excluded from the 
average results, because Friday is not generally considered as a weekday for trip generation purposes. 
 

Table 1: 2012 Tudor Manor Vehicle Trip Generation Observations 

Start  Friday Feb‐17  Tuesday Feb‐21 Wednesday Feb‐22 Weekday Average
Time  In  Out  Total  In Out Total In Out Total  In  Out Total

4:00 PM  0  1  1  2 0 2 1 0 1  2  0 2
4:15 PM  0  0  0  0 1 1 1 0 1  1  1 1
4:30 PM  0  0  0  0 0 0 1 0 1  1  0 1
4:45 PM  0  0  0  0 1 1 0 0 0  0  1 1
5:00 PM  0  0  0  0 0 0 1 0 1  1  0 1
5:15 PM  1  0  1  1 0 1 2 1 3  2  1 2
5:30 PM  2  0  2  2 1 3 0 1 1  1  1 2
5:45 PM  0  0  0  0 0 0 1 2 3  1  1 2

Peak Hour  3  0  3  3 2 5 4 4 8  4  3 7
 
Table 1 shows Tudor Manor generating 7 PM peak hour vehicle trips, which is equivalent to a PM peak 
hour trip rate of 0.11 trips per mini‐suite (7 PM trips / 61 mini‐suites), split 57% in and 43% out.  Using 
this information, Vision 5 is forecast to generate 11 PM peak hour trips (0.11 trip rate X 96 mini‐suites). 
 
Table 2 summarizes the pedestrian trip observations at Tudor Manor, also collected on February 17, 21, 
and 22.  Friday data was excluded from the average results similar to Table 1. 
 

Table 2: 2012 Tudor Manor Pedestrian Trip Generation Observations 

Start 
Time 

Fri.
Feb‐17 

Tue.
Feb‐21 

Wed.
Feb‐22 

Wkday.
Avg. 

4:00 PM  0 8 6 7
4:15 PM  3 2 2 2
4:30 PM  0 4 0 2
4:45 PM  0 1 0 1
5:00 PM  0 1 3 2
5:15 PM  0 3 8 6
5:30 PM  0 3 0 2
5:45 PM  0 1 0 1

Peak Hour  3 15 11 12
 
Table 2 shows Tudor Manor generating 12 PM peak hour pedestrian trips, which is equivalent to a PM 
peak hour pedestrian trip rate of 0.20 pedestrian trips per mini‐suite (12 PM trips / 61 mini‐suites).  
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Using this information, Vision 5 is forecast to generate 19 PM peak hour pedestrian trips (0.20 
pedestrian trip rate X 96 mini‐suites). 
 
The small amount of vehicle and pedestrian trips observed appears to be a result of tenant mix, varying 
tenant schedules and commuting modes and patterns.  A similar tenant mix, tenant schedule and 
commute modes and patterns is expected at Vision 5. 
 
ITE Trip Generation 

The ITE land use that best describes Vision 5 is LU‐220, “Apartment”.  For this description, the ITE 
‘dwelling unit’ variable is replaced by ‘mini‐suites’.  The ITE apartment trip rate is 0.62 trips/dwelling 
unit.  Using this rate, Vision 5 would generate 60 PM peak hour trips (0.62 trip rate X 96 dwelling units). 
 
In comparison, the observed Tudor Manor PM peak hour vehicle trip rate is 82% lower than the ITE PM 
peak hour trip rate for an apartment land use ({[ITE rate] –[observed rate]} / [ITE rate]).  This marked 
difference is due to the noticeably smaller 200 square foot mini‐suites compared to more typical 600‐
1,000 square foot apartment units.  The associated reduced person occupancy per mini‐suite and tenant 
mix does not reflect typical apartment building demographics.  Since Vision 5 will operate similar to 
Tudor Manor, it is our opinion that the vehicle trip rate derived from the trip generation study is a 
reasonably accurate forecast of traffic generated by the proposed development. 
 
A peak hour project‐generated trip assignment is attached.  The PM peak hour trips were assigned 
based on local traffic volume data found on the City’s website.  Within the study the stop‐sign controlled 
intersection of NE 85th Streets/ 163rd Avenue NE is impacted by 11 vehicle trips and the signalized 
intersection of NE 85th Streets/ 164th Avenue NE is impacted by 9 vehicle trips. 
 
Conclusion 

Vision 5 is forecast to generate 11 vehicle trips and 19 pedestrian trips during the PM peak hour.  
Accordingly, Vision 5 is not anticipated to create a significant adverse traffic impact within Redmond. 
 
We trust the information presented in this letter‐report will satisfy the City of Redmond’s Level 1 Traffic 
Study requirement.  If you have any questions or comments please contact TSI at your earliest 
convenience. 
 
Sincerely, 
Transportation Solutions, Inc. 
 
 
 
Jeffrey P. K. Hee, P.E. 
Project Engineer 
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