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MEMORANDUM 
 
To: Kurt Triplett, City Manager  
 
From: Ellen Miller-Wolfe, Economic Development Manager 
 Philly Hoshko, Special Projects Coordinator 
 
Date: November 25, 2013 
 
Subject: Tourism Development Committee (LTAC) Funding Recommendations 
 
 
RECOMMENDATION 
 
The Tourism Development Committee (TDC), which functions as Kirkland’s Lodging Tax 
Advisory Committee, recommends that the outside organizations below receive funding for 
expenses related to 2014 programs and events at the levels specified below. 
 
BACKGROUND 
 
The total amount of funds requested for 2014 was $191,050.00. Last year, the Committee set 
aside $50,000. This year the Committee again set aside $50,000. 
 
Kirkland Tourism Staff sent out applications for funding in July, 2013 and received 20 
applications for funding totaling $191,050.00. TDC met on September 18th to hear presentations 
from the applicants. On October 3, 2013 it met again to make a final recommendation.   
 
The Committee discussed a number of criteria in evaluating the 20 applications received: 

1. Increase in hotel occupancy in Kirkland by extending length and frequency of 
overnight stays. 

2. Increase in visitors and overnight stays during the off season (October-May). 
3. Provides visitor attractions and/or promote the area’s existing attractions 

including the Kirkland waterfront. 
4. Partners with other Kirkland organizations including government, nonprofit and 

for-profit enterprises.  
5. Attracts more businesses to Kirkland and thereby generates additional business 

for hotels and motels. 
6. Improves the City’s overall image to stimulate positive customer awareness. 
7. Demonstrates capacity to implement a successful and sustainable event or 

program. 
 
Members rated the 20 applications individually on a number scale based on those criteria. The 
scores were tabulated and the totals shared with the group. The Committee then determined 
levels of funding based on those scores and criteria.   

Council Meeting:  01/07/2014 
Agenda:  Other Business 
Item #:   10. h. (1).



The Committee voted unanimously to recommend the distribution of funds as listed below:  
 

Organization  Event Name 
2014 Funding 
Requested 

2014 Funding 
Recommended 

Little League Baseball and Softball, 
Inc 

Junior Softball World 
Series 

$       10,000.00  $            9,000.00 

Kirkland Performance Center  "Sit 'n Stay"  $       12,000.00  $            8,500.00 

Kirkland Events Foundation  Kirkland Summerfest  $       10,000.00  $            5,000.00 

Seattle International Film Festival  SIFF Kirkland  $         5,000.00  $            4,500.00 

Kirkland Uncorked  Kirkland Uncorked  $       15,000.00  $            4,500.00 

Kirkland Events Foundation  Kirkland Oktoberfest  $       10,000.00  $            4,000.00 

Kirkland Arts Center 
Kirkland Artist Studio 

Tours 
$       10,200.00  $            2,500.00 

Kirkland Downtown Association  Kirkland Classic Car Show  $         6,000.00  $            2,500.00 

Woodmark Hotel  Tall Ships  $         5,000.00  $            2,500.00 

Kirkland Interfaith Transitions in 
Housing (KITH) 

Seven Hills of Kirkland 
Cycling to End 
Homelessness 

$         5,000.00  $            2,000.00 

Pro‐Motion Events 
12K's of Christmas 

Holiday Run 
$         3,500.00  $            2,000.00 

Seattle Synchro  Synchro Soiree  $         2,000.00  $            1,500.00 

Greater Kirkland Chamber of 
Commerce 

Fall Fashion Nights  $       10,000.00  $            1,000.00 

Juanita Neighborhood Association  Kirkland Garden Tour  $         1,175.00  $                250.00 

TriFREAKS  Kirkland Triathlon  $       19,975.00  $                250.00 

Kirkland Events Foundation or 
Kirkland Downtown Association 

Kirkland Summer Concert 
Series 

$         7,500.00  $                         0 

Kirkland Events Foundation  Kirkland Events Guide  $         4,000.00  $                        0 

Early Music Guild  Early Music Fridays  $         1,000.00  $                       0 

Loomis House Bed & Breakfast 
Loomis House Marketing 

Strategy 
$         4,500.00  $                        0 

TriFREAKS  Mighty Tighty Whitey  $       49,200.00  $                         0 

Total Available Funding: $50,000                                    $191,050.00  
 

$50,000

 
Minutes from the October 3, 2013 meeting of the Tourism Development Committee provide 
information on funding the distribution discussion (Attachment A). 
 
The 2013 new legislation requires that the City Council “may choose only recipients from the list 
of candidates and recommended amounts provided by the local lodging tax advisory 
committee” (Attachment B).The Council may choose to remove recipients from the list but 
cannot add any and cannot change funding amounts.  In response to a State Auditor’s 



interpretation of new legislation regarding the use of LTAC funds, the Tourism Development 
Committee met on November 22, 2013 to approve the 2014 LTAC budget. The Committee 
voted unanimously to support the budget that was part of the City’s biennium budget and 
included the City tourism budget and a $12,000 drawdown from reserves to partially fund a 
waterfront optimization study. Draft Minutes from the November 22, Tourism Development 
Committee Meeting provide further discussion (Attachment C). 



 

 

 

 

City of Kirkland 
Tourism Development Committee (TDC) Minutes 

October 3, 2013 
9:00‐11:00am—Houghton Room  

 

Present: Toby Nixon (Chair), Belinda Jensen, Kathryn McNeill, Michelle Quisenberry, Dan Mayer, Jac 

Cooper, Clarisa Baltazar, Ellen Miller‐Wolfe (staff), Philly Hoshko (staff) 

Guest: Christine Exline, Kirkland Oktoberfest   

Welcome  

The meeting came to order at 8:02am.  

Kirkland Oktoberfest Presentation  

Christine Exline came to present on Kirkland Oktoberfest. She introduced the event and partnerships. 

She explained that because the event is in the shoulder season there is a lot of potential to increase 

partnerships with hotels. They partnered with the Baymont hotel for 2013. They would like to 

encourage more downtown businesses to adopt a Bavarian theme for the weekend. She went over the 

marketing and described how now that they have year one complete they hope to expand marketing to 

50 miles away or more. They hope to capture people that want a traditional Oktoberfest weekend but 

do not want to go to Leavenworth. They will promote hotel stays through their safe driving messaging.  

Approval of Minutes  

The committee approved the minutes from July 11th and September 18th with the following 

amendments. (Dan moved, Belinda seconded, unanimous)  

July 11th amendments: Correct Kathryn McNeill’s last name. 

September 18th: Add who was present and absent  

Criteria Discussion  

The committee reviewed the criteria for ranking events. It was mentioned that the top three criteria on 

the list are more quantifiable and more weighted. It was suggested that in the future this is 

communicated to applicants.  

The question of whether to focus funding on a few events or spread the funding over many events was 

posed. The committee had consensus that the funds should be reasonable spread over events that meet 
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the criteria in order to encourage as many events as possible. It was also mentioned that there are not 

many other city funding sources for these events and organizations.  The charitable aspect of an event 

was questioned, however the consensus was that because it is not a state reporting requirement it 

should not be part of the consideration.  

The committee individually ranked the proposals then after scores were combined the committee 

discussed the ranking and deliberated funding recommendations. 

The committee did not recommend funding for the Kirkland Concert Series because it was believed to 

be a community event that does not attract visitors. The committee did not recommend funding for the 

Kirkland Events Guide because the city already produces a more comprehensive events guide. The 

committee did not recommend funding for Early Music Fridays because of its low attendance and lack of 

tourist attraction. The committee did not recommend funding for Loomis House Bed & Breakfast 

because there may be more appropriate resources to help with business needs and staff will work with 

applicant to identify resources. The committee did not recommend funding for the Mighty Tighty 

Whitey Run due to a lack of understanding on the event and unproven success. The committee 

recommended $250 in funding for both the Kirkland Garden Tour and the Kirkland Triathlon for logo and 

link placement on their respective websites.  

Distribution of funds  

The Committee recommended the following distribution of funds, (Kathryn moved, Dan seconded, 

unanimous): 

Event Name  
Previously 
Awarded 

2014 Funding 
Requested 

2014 Funding 
Recommended  

Score* 

Junior Softball World Series   9,000 ('13) 10,000 9,000  30

"Sit 'n Stay"  7,000 ('13) 12,000 8,500  29

SIFF Kirkland   3,500 ('13) 5,000 4,500  29

Kirkland Summerfest   5,000 ('13) 10,000 5,000  28

Kirkland Uncorked  4,500 ('13) 15,000 4,500  26

Kirkland Oktoberfest    10,000 4,000  24

Seven Hills of Kirkland Cycling to 
End Homelessness 

2,000 ('10) 5,000 2,000  24

Kirkland Artist Studio Tours   4,000 ('13) 10,200 2,500  22

Kirkland Classic Car Show   3,000 ('13) 6,000 2,500  21

Tall Ships   4,500 ('13) 5,000 2,500  21
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Distribution of funds  

The Committee recommended the following distribution of funds, (Kathryn moved, Dan seconded, 

unanimous): 

Event Name  
Previously 
Awarded 

2014 Funding 
Requested 

2014 Funding 
Recommended  

Score* 

Junior Softball World Series   9,000 ('13) 10,000 9,000  30

"Sit 'n Stay"  7,000 ('13) 12,000 8,500  29

SIFF Kirkland   3,500 ('13) 5,000 4,500  29

Kirkland Summerfest   5,000 ('13) 10,000 5,000  28

Kirkland Uncorked  4,500 ('13) 15,000 4,500  26

Kirkland Oktoberfest    10,000 4,000  24

Seven Hills of Kirkland Cycling to 
End Homelessness 

2,000 ('10) 5,000 2,000  24

Kirkland Artist Studio Tours   4,000 ('13) 10,200 2,500  22

Kirkland Classic Car Show   3,000 ('13) 6,000 2,500  21

Tall Ships   4,500 ('13) 5,000 2,500  21



Synchro Soiree 1,000 ('13) 2,000 1,500 21

Kirkland Summer Concert Series 7,500 0 21

12K's of Christmas Holiday Run 2,000 ('10) 3,500 2,000 19

Fall Fashion Nights 10,000 1,000 15

Kirkland Garden Tour 1,175 250 15

Kirkland Triathlon 19,975 250 13

Kirkland Events Guide 4,000 0 9

Early Music Fridays 1,000 ('13) 1,000 0 8

Loomis House Marketing Strategy 4,500 0 8

Mighty Tighty Whitey 49,200 0 6

Total Available Funding: $50,000 191,050 50,000 

Other Businesses

Ellen introduced the Water Optimization Study which will provide ideas for events, programs and

infrastructure improvements to enhance the tourism experience in Kirkland.

The meeting adjourned at 10:47 a.m.

Minutes Prepared by Philly Hoshko

   _________________________________________________________________________________



CERTIFICATION OF ENROLLMENT
ENGROSSED SUBSTITUTE HOUSE BILL 1253

Chapter 196, Laws of 2013

63rd Legislature
2013 Regular Session

LODGING TAX

EFFECTIVE DATE: 07/01/13

Passed by the House April 24, 2013
  Yeas 90  Nays 7  

FRANK CHOPP
Speaker of the House of Representatives

Passed by the Senate April 15, 2013
  Yeas 47  Nays 1  

BRAD OWEN
President of the Senate

  CERTIFICATE
I, Barbara Baker, Chief Clerk of
the  House  of  Representatives  of
the State of Washington, do hereby
certify  that  the  attached  is
ENGROSSED  SUBSTITUTE  HOUSE  BILL
1253 as passed by the House of
Representatives and the Senate on
the dates hereon set forth.

BARBARA BAKER
Chief Clerk

Approved May 10, 2013, 10:46 a.m.

JAY INSLEE
Governor of the State of Washington

  FILED
May 10, 2013

Secretary of State
State of Washington
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_____________________________________________
ENGROSSED SUBSTITUTE HOUSE BILL 1253

_____________________________________________
AS AMENDED BY THE SENATE

Passed Legislature - 2013 Regular Session
State of Washington 63rd Legislature 2013 Regular Session
By  House Finance (originally sponsored by Representatives Blake,
Orcutt, Takko, Dahlquist, Haigh, Hunt, Walsh, Lytton, Nealey, Morris,
Hudgins, McCoy, Zeiger, Maxwell, Pettigrew, Bergquist, Van De Wege,
Upthegrove, and Freeman)
READ FIRST TIME 03/01/13.

 1 AN ACT Relating to the lodging tax; amending RCW 67.28.1816;
 2 reenacting and amending RCW 67.28.080; providing an effective date; and
 3 declaring an emergency.

 4 BE IT ENACTED BY THE LEGISLATURE OF THE STATE OF WASHINGTON:

 5 Sec. 1.  RCW 67.28.1816 and 2008 c 28 s 1 are each amended to read
 6 as follows:
 7 (1) Lodging tax revenues under this chapter may be used, directly
 8 by ((local jurisdictions)) any municipality or indirectly through a
 9 convention  and  visitors  bureau  or  destination  marketing
10 organization((,)) for:
11 (a) Tourism marketing;
12 (b) The marketing and operations of special events and festivals
13 designed to attract tourists ((and to support));
14 (c) Supporting the operations and capital expenditures of tourism-
15 related facilities owned or operated by a municipality or a public
16 facilities district created under chapters 35.57 and 36.100 RCW; or
17 (d) Supporting the operations of tourism-related facilities owned
18 or operated by nonprofit organizations described under ((section)) 26
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 1 U.S.C. Sec. 501(c)(3) and ((section)) 26 U.S.C. Sec. 501(c)(6) of the
 2 internal revenue code of 1986, as amended.
 3 (2) ((Local jurisdictions that use the lodging tax revenues under
 4 this section must submit an annual economic impact report to the
 5 department  of  community,  trade,  and  economic  development  for
 6 expenditures made beginning January 1, 2008.  These reports must
 7 include  the  expenditures  by  the  local  jurisdiction  for  tourism
 8 promotion purposes and what is used by a nonprofit organization exempt
 9 from taxation under 26 U.S.C. Sec. 501(c)(3) or 501(c)(6).  This
10 economic impact report, at a minimum, must include:  (a) The total
11 revenue received under this chapter for each year; (b) the list of
12 festivals,  special  events,  or  nonprofit  501(c)(3)  or  501(c)(6)
13 organizations that received funds under this chapter; (c) the list of
14 festivals, special events, or tourism facilities sponsored or owned by
15 the local jurisdiction that received funds under this chapter; (d) the
16 amount of revenue expended on each festival, special event, or
17 tourism-related facility owned or sponsored by a nonprofit 501(c)(3) or
18 501(c)(6) organization or local jurisdiction; (e) the estimated number
19 of tourists, persons traveling over fifty miles to the destination,
20 persons remaining at the destination overnight, and lodging stays
21 generated per festival, special event, or tourism-related facility
22 owned or sponsored by a nonprofit 501(c)(3) or 501(c)(6) organization
23 or local jurisdiction; and (f) any other measurements the local
24 government finds that demonstrate the impact of the increased tourism
25 attributable  to  the  festival,  special  event,  or  tourism-related
26 facility owned or sponsored by a nonprofit 501(c)(3) or 501(c)(6)
27 organization or local jurisdiction.
28 (3) The joint legislative audit and review committee must report to
29 the legislature and the governor on the use and economic impact of
30 lodging tax revenues by local jurisdictions since January 1, 2008, to
31 support festivals, special events, and tourism-related facilities owned
32 or sponsored by a nonprofit organization under section 501(c)(3) or
33 501(c)(6) of the internal revenue code of 1986, as amended, or a local
34 jurisdiction, and the economic impact generated by these festivals,
35 events, and facilities.  This report shall be due September 1, 2012.
36 (4) Reporting under this section must begin with calendar year
37 2008.
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 1 (5) This section expires June 30, 2013.)) (a) Except as provided in
 2 (b) of this subsection, applicants applying for use of revenues in this
 3 chapter must provide the municipality to which they are applying
 4 estimates of how any moneys received will result in increases in the
 5 number of people traveling for business or pleasure on a trip:
 6 (i) Away from their place of residence or business and staying
 7 overnight in paid accommodations;
 8 (ii) To a place fifty miles or more one way from their place of
 9 residence or business for the day or staying overnight; or
10 (iii) From another country or state outside of their place of
11 residence or their business.
12 (b)(i) In a municipality with a population of five thousand or
13 more, applicants applying for use of revenues in this chapter must
14 submit their applications and estimates described under (a) of this
15 subsection to the local lodging tax advisory committee.
16 (ii) The local lodging tax advisory committee must select the
17 candidates from amongst the applicants applying for use of revenues in
18 this chapter and provide a list of such candidates and recommended
19 amounts of funding to the municipality for final determination.  The
20 municipality may choose only recipients from the list of candidates and
21 recommended  amounts  provided  by  the  local  lodging  tax  advisory
22 committee.
23 (c)(i) All recipients must submit a report to the municipality
24 describing the actual number of people traveling for business or
25 pleasure on a trip:
26 (A) Away from their place of residence or business and staying
27 overnight in paid accommodations;
28 (B) To a place fifty miles or more one way from their place of
29 residence or business for the day or staying overnight; or
30 (C) From another country or state outside of their place of
31 residence or their business.  A municipality receiving a report must:
32 Make such report available to the local legislative body and the
33 public; and furnish copies of the report to the joint legislative audit
34 and review committee and members of the local lodging tax advisory
35 committee.
36 (ii) The joint legislative audit and review committee must on a
37 biennial basis report to the economic development committees of the

p. 3 ESHB 1253.SL



 1 legislature on the use of lodging tax revenues by municipalities.
 2 Reporting under this subsection must begin in calendar year 2015.
 3 (d) This section does not apply to the revenues of any lodging tax
 4 authorized under this chapter imposed by a county with a population of
 5 one million five hundred thousand or more.

 6 Sec. 2.  RCW 67.28.080 and 2007 c 497 s 1 are each reenacted and
 7 amended to read as follows:
 8 The definitions in this section apply throughout this chapter
 9 unless the context clearly requires otherwise.
10 (1)  "Acquisition"  includes,  but  is  not  limited  to,  siting,
11 acquisition, design, construction, refurbishing, expansion, repair, and
12 improvement, including paying or securing the payment of all or any
13 portion of general obligation bonds, leases, revenue bonds, or other
14 obligations issued or incurred for such purpose or purposes under this
15 chapter.
16 (2) "Municipality" means any county, city or town of the state of
17 Washington.
18 (3) "Operation" includes, but is not limited to, operation,
19 management, and marketing.
20 (4) "Person" means the federal government or any agency thereof,
21 the state or any agency, subdivision, taxing district or municipal
22 corporation thereof other than county, city or town, any private
23 corporation, partnership, association, or individual.
24 (5) "Tourism" means economic activity resulting from tourists,
25 which may include sales of overnight lodging, meals, tours, gifts, or
26 souvenirs.
27 (6)  "Tourism  promotion"  means  activities,  operations,  and
28 expenditures designed to increase tourism, including but not limited to
29 advertising, publicizing, or otherwise distributing information for the
30 purpose of attracting and welcoming tourists; developing strategies to
31 expand tourism; operating tourism promotion agencies; and funding the
32 marketing of or the operation of special events and festivals designed
33 to attract tourists.
34 (7) "Tourism-related facility" means real or tangible personal
35 property with a usable life of three or more years, or constructed with
36 volunteer labor that is:  (a)(i) Owned by a public entity; (ii) owned
37 by a nonprofit organization described under section 501(c)(3) of the
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 1 federal internal revenue code of 1986, as amended; or (iii) owned by a
 2 nonprofit organization described under section 501(c)(6) of the federal
 3 internal revenue code of 1986, as amended, a business organization,
 4 destination marketing organization, main street organization, lodging
 5 association, or chamber of commerce and (b) used to support tourism,
 6 performing arts, or to accommodate tourist activities.
 7 (((8) "Tourist" means a person who travels from a place of
 8 residence to a different town, city, county, state, or country, for
 9 purposes of business, pleasure, recreation, education, arts, heritage,
10 or culture.
11 (9) Amendments made in section 1, chapter 497, Laws of 2007 expire
12 June 30, 2013.))

13 NEW SECTION.  Sec. 3.  This act is necessary for the immediate
14 preservation of the public peace, health, or safety, or support of the
15 state government and its existing public institutions, and takes effect
16 July 1, 2013.

Passed by the House April 24, 2013.
Passed by the Senate April 15, 2013.
Approved by the Governor May 10, 2013.
Filed in Office of Secretary of State May 10, 2013.
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City of Kirkland 
Tourism Development Committee (TDC) Minutes 

November 22, 2013 

9:00-10:00am – Norkirk Room  
 

Present: Toby Nixon (Chair), Belinda Jensen, Kathryn McNeill, Dan Mayer, Ellen Miller-Wolfe (staff), 

Philly Hoshko (staff) 

Absent: Michelle Quisenberry, Jac Cooper 

Welcome  

The meeting came to order at 9:04am.  

Approval of Minutes  

The committee approved the minutes from October 3, 2013. (Kathryn moved, Dan seconded, 

unanimous) 

Lodging Tax Funding Expenditures  

Toby introduced the new interpretation of the Joint Legislative Review Committee that the Lodging Tax 

Advisory Committee (TDC) must recommend all Lodging Tax Expenditures to municipal City Councils for 

final budget approval. The TDC also discussed having the City request an Attorney General opinion and 

plans to ask Representative Larry Springer to facilitate the discussion. 

 

The budget that was presented to the TDC was already passed by City Council as part of the biennial 

budget; however, due to the new legislation the Lodging Tax Advisory Committee must approve it for 

recommendation to Council to adopt in the mid biennial budget.  

The Tourism Development Committee (TDC) acting as the Lodging Tax Advisory Committee 

recommended the proposed Tourism budget to City Council. (Kathryn moved, Dan seconded, 

unanimous). 

Waterfront Optimization Study Request  

Ellen presented the waterfront optimization study service package. Staff would oversee the study and 

seek help from consultants to identify areas of focus to further develop the waterfront as a tourism 

asset. A feasibility study will be conducted on the identified top priorities.  
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Toby brought up the idea of larger picnic shelters and outdoor performance space.  

Ellen mentioned that this optimization study could be a template for other optimization studies 

including parks and the Cross Kirkland Corridor.  

The question was raised if the timeline of the project could be aligned for inclusion in the 

Comprehensive Plan.  

The Water optimization study service package includes $12,000 from Lodging Tax Reserves.  

The committee voted to recommend $12,000 from Lodging Tax Reserves for the Water Optimization 

Study to City Council.  (Dan moved, Kathryn seconded, unanimous)  

Discussion regarding Lodging Tax Reserves   

The committee asked about the process for taking money out of reserves and putting it into budget. 

Ellen will research the process and policy around using reserve funding through the year. Additionally, it 

was questioned if we could increase grant amounts after the Tourism Funding application process if the 

TDC was able to pull additional funding out of reserves.   

Events Policy  

Ellen summarized the status of the event policy and that a conflict has developed because two events 

want to have weekends that are in two different months but are back to back. The current policy under 

review states that there can be no more than two events per month. There has been a proposal to 

amend the policy to state events taking place  in the same location can occur no more than every other 

week.  

The committee indicated that a policy should be put in place and that developing rules in an ad hoc 

fashion tends to just make it more of a political process.  

Staff Updates  

Philly presented the 2014 advertising plan. Committee feedback was that the plan was too focused on 

summer and there should be more attention to shoulder seasons highlighting events  such as Christmas 

Ships, holiday performances and holiday shopping.  

Philly will meet with hotels to see how the Explore Kirkland brand can be included in their individual 

meetings and wedding advertising plans as certain subtopics like weddings had been deleted from the 

City advertising plan. Philly also will schedule meetings with other tourism partners to coordinate 

Explore Kirkland branding with their marketing plans.  

Philly updated the committee on the status of the Marketing and Public Relations Consultant RFQ. 

Procurement rules require that this key consultant position be readvertised every few years. She will 

send the RFQ to the committee.  



 

 

Philly summarized a proposal received from a private contractor to prepare commercials for SIFF 

Kirkland. She is still trying to meet with SIFF regarding promotional guidelines. The committee felt that 

the proposal was too costly and it was concerned about lack of a distribution plan and no information 

yet about SIFF participation. Toby explained potential distribution channels could be Youtube, City 

Channels, Comcast, and Movie Theaters.  

Philly mentioned the status of the empty TDC seat  

Meeting adjourned at 9:59am 

Minutes prepared by Philly Hoshko 
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