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General Info

Buy Local Programs keep money circulating in the y g p y g
community.

Out of $100 spent at national retail chain, $43 stay within the 
communitycommunity.

Out of $100 spent at a locally owned business, $68 are 
reinvested in the community.



Kirkland Buy Local Objectives

Keep Kirkland money in Kirklandp y

Provide tools to businesses and consumers

Strengthen our business communityg y

Accessible to all businesses and residents

Decrease carbon footprint by driving less to access p y g
goods

Sustainable over the long term
Flexible, with the capacity for expansion



Buy Local for Kirkland

Two main components:p
Website 

Directory 

Portal for other info  discounts  etcPortal for other info, discounts, etc

Community Building

Led by business communityLed by business community

Supported by residents



Website Example: Boulder, CO

Directory and Directory and 
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Community : Bellingham, WA

Resources on 
hot topicshot topics

Shared vision 
that translates 

to customer to customer 
base



Timeline

DECEMBER- Hired firms 
Web Collective and Purple Duck Marketing

JANUARY- Start work

FEBRUARY- Graphic design complete, public 
outreach and input gathering commences

MARCH- Info from public onto website

APRIL Test  versions of websiteAPRIL- Test  versions of website

MAY- Launch program and site



Getting Involved

Participation in focus groupsParticipation in focus groups

Becoming a member and updating your information 
onlineonline

Stewardship of Buy Local Program once launched

Any suggestions or input to Ellen or myself are 
always welcome!



Sources for more Information

For more info on economic impacts of buy local p y
programs, see: 
http://www.buylocalberkeley.com/node/36#impacts

  i f   lli h ’     For more info on Bellingham’s program, see : 
http://sconnect.org/

For general info on buy local programs  see:For general info on buy local programs, see:
Business Alliance for Local Living Economies 

www.livingeconomies.org/



Discussion

Questions? Comments?Q


