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Kirkland is an extremely walk-able community.

While Kirkland is a community that is great for walking, it is also a community whose 

experiences can be best described as a lovely, leisurely walk.

When you think about it, there are many different types of òwalks.ó

Å Point ôAõ to point ôBõ

Å Stroll

Å Parade

Å Se balader(walking about after a meal)

Å Exercise

Å Explore

Å Reflect

Å And in Kirkland, each type has its own special characteristic and purpose.

Insights



As you reflect upon the cityõs assets, there is one that naturally 

rises to the top.

The Waterfront.

The most, and best access to Lake Washington means you 

possess a very unique experience, and that uniqueness is passed 

on to visitors, in whatever activity they might choose to do. 



Kirklandõs diverse and distinctive assets make it a getaway of 

both reflection and discovery. And because of the beautiful lake 

setting of the city, you are encouraged to amble through both 

the serenity and the vitality that such an environment provides.



Kirkland, WA

Brand Platform

For those seeking a charming, upscale place to 

reenergize,

Kirkland is community on the Eastside of 

Seattle

where premier access to Lake Washington 

and a natural walkability 

add radiance and reflection to distinct 

experiences and expressions. 
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