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Washington State Employment
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Washington State Employment Outlook
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King County Single Family Residential

Active 
Listings: Oct-09 Nov-09 Dec-09 Jan-10 Feb-10 Mar-10 Apr-10 May-10 Jun-10

% 
Change 
vs yr ago

King g
County 8,869 8,218 6,918 7,523 8,115 8,794 9,206 11,780 16,035 66%

Closed 
Sales: Oct-09 Nov-09 Dec-09 Jan-10 Feb-10 Mar-10 Apr-10 May-10

Jun-10
% 
Change 
vs yr ago

King 
County 1758 1574 1462 956 997 1,596 1,642 1,696 2438 47%

Months 
Supply: Oct-09 Nov-09 Dec-09 Jan-10 Feb-10 Mar-10 Apr-10 May-10

Jun-10
% 
Change 
vs yr ago

KingKing 
County 5.04 5.22 4.73 7.87 8.14 5.51 5.61 6.95 6.6 13%

Median 
Sale 
P i O t 09 N 09 D 09 J 10 F b 10 M 10 A 10 M 10

Jun-10
Avg. 

12mont
h

% 
Change 
vs yr 

Price: Oct-09 Nov-09 Dec-09 Jan-10 Feb-10 Mar-10 Apr-10 May-10 hs ago

King 
County $377,500 $370,000 $380,000 $375,000 $373,010 $367,250 $375,000 $372,250 344,500 $374,667 -13%

Source: Multiple Listing Service



King County Single Family Residential

Building Permits & Mortgage Rates
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Eastside Single Family Residential

Eastside Residential Real Estate
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Kirkland Foreclosure Trends (Single Family 
and Condo)and Condo)

Source: RealtyTrac



King County REO Properties - (Single 

Family and Condo)Family and Condo)
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Puget Sound Office Market

Source: CB Richard Ellis



Puget Sound Office Market

Source: CB Richard Ellis



Puget Sound Industrial Space
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Kirkland Business Survey 2010
Project Objectives
The following research objectives were addressed during the Business 

Community Research Study:

1. To identify key variables of influence that affect the location decision 
for businesses in Kirkland

2. To project the likelihood that a business may grow in its existing 
location or decide to relocate in the next 12 months, and categorize 
the variables that might influence that decision

3. To determine the level of satisfaction with the current business 
services and communication provided by the City of Kirkland

4. To understand how the City of Kirkland can improve the operating 
environment for its local businesses



Kirkland Business Survey 2010

Criteria for Locating in Kirkland
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Kirkland Business Survey 2010

12-Month Business Confidence
(0 Not Confident - 10 Very Confident)
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Kirkland Business Survey 2010
Likelihood of Expanding Outside of Kirkland

in the Next 12 Months
(0 Very Unlikely - 10 Very Likely)
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Kirkland Business Survey 2010
Importance of Communication Channels

(0 Not Important -10 Very Important)
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Kirkland Business Survey 2010
Satisfaction with Business Services and Communication
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Kirkland Business Survey 2010

Full Time Equivalencies (FTEs)
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Kirkland Business Survey 2010 – Key Findings

1. Among all the respondents surveyed, 66.1% reported that the business owner had the largest influence on 
location decision.

2. When considering location decisions, the most frequently considered alternative was the Bellevue Central 
Business District This location was followed closely by the city of Redmond However almost half of theBusiness District.  This location was followed closely by the city of Redmond.  However, almost half of the 
respondents had considered no other alternative to Kirkland.

3. The top three variables considered when establishing a business in Kirkland are convenience for management, 
accessibility and facility costs.

4. An average response of 5.6 out of 10 was given as an indicator of confidence in the local economy in the next 
twelve months.  While this rating is a slight improvement over the 2009 regional rating, it shows that most 
business owners are still cautious about the economic future.

5. On average, businesses were not likely to relocate out of outside of Kirkland in the next twelve months.  Those 
th t i di t d th t th l i it d b d d l k f t th ithat indicated that they were leaving cited a bad economy and lack of customers as the main reason.  

6. Business that reported a high likelihood of expanding outside of Kirkland also employed the largest number of 
FTEs compared to those that were less likely to expand outside the city’s borders.

7 Business respondents reported using the internet to access business information over three times as often as7. Business respondents reported using the internet to access business information over three times as often as 
contacting a city official.  In the realm of electronic communication, the preference was for an email newsletter 
over having only online access.  In general, business citizens were moderately satisfied with the current 
communication efforts.

8. Business services also received a moderate satisfaction rating.  A majority of respondents cited taxes, parking, 
signage and networking opportunities as issues in which the city could make measured improvements.



Conclusion….


